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Abstract Our study attempts to present a demonstration eelab political language persuasion
in the press of Constanta City, by resorting to ohietelements, the illocutionary and perlocutionary
force of language and to the insertion of descviptillusion or untruth. To this regard, | have
selected over 40 articles pertaining to two locabjieations of Constanta City: “Cuget Liber” (C.L.)
and “Telegraf’ (T.), magazines of a different palél orientation. | have selected by choice the
front-page political articles (editorials, coverageews, interviews) and those under the “Political”
heading. The selection criteria were the followinge timportance of the political event, pre-
campaigns and elections, communication of manifiesis, different conflicts or controversies
between politicians, notoriety of political actornother criterion was the strategic space of the
article in the newspaper page or the psychologicabns to attract the reader’s attention: uneven
pages, the first and the last page, the superiort & the page, the upper right corner of the
newspaper page. We judge the ideological contentther persuasive language in terms of
intentionality, approaching a critical lecture reghing the forms of untruth occurred in the media:
propaganda or illusiveness, disinformation, psyolgidal action. The aim of this paper is to
demonstrate the fact that the media hosts, infleertbe political language but it also pretends to
make it official and legitimate. The applicatiomsmedia texts allow the study of processes related t
intentional communication of information, pseudinfermation and non — information. Within the
political context presented in the written media, imrportant role is played by the prelocutionary
objectives in locutory or illocutory acts.

Key words analysis of political discourse, local press of Gtamta City, intentionality,
influence, untruth, truth, perlocutionary act.

According to Pierre Bourdieu, the symbolic instrumse are used as domination
instruments. Each party claims that the ideology siieated above all individual or
collective conditionings, as any religion has thewdiction that it represents the universality
of Divinity idea: “The ideologies serve to thosetfmaular interests that they tend to present
as universal interests” (Bourdieu 285)

The language of political actants becomes powénérjournalistic text, and media tends
to win the legitimacy of the political act. We id#y in discourse of local press ilocutory
acts, which are conventions describing social phemm and which indicate the issuets’

1 Ovidius University of Constaa, Romania
2 p. Bourdieu assigns the ideological power to tht®on®f “domination” or “political violence”.
3 In the present cases, the issuers are the pafitias well as the journalists.
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power or authority. At the same time, the politicalentation of each local publication
renders legitimacy to the authoritarian discourse.

According to the descriptive illusion postulatee tfesearchers in pragmatics admit the
following hypothesis: “All descriptive phrases haadruth related valuglMoeschler and
Reboul, 1999: 107).

J. L. Austin disconcerts the theory and proves thgreat part of declarative phrases
(illocutionary: order, promise) do not describe thality (Austin, 2002: 159).

We notice that in media texts, the perlocutionamngluage acts during the electioneering
become simple symbolic signs. According to the esentatives of all orientations of
linguistic pragmatics, the untruth corresponds fedocutionary act: “It seems that the lie
is effectively categorized in the criteria settldy Austin for perlocutionary acts”
(Moeschler and Reboul, 2001: 32).

Here are a few examples of our study case in wlhieh observe perlocutionary
objectives in illocutory acts:

(1) “We propose to promotprojects for infrastructure, schools, kindergarteriseatment
plants, tourism, agrotourism, industry, developmen(T., 22.10.2008).

(2) “Think pragmatically, in a balanced, national manreand not with your feelings, because
year 2004 is gone, when there were mottos such ay‘yu live well!”. Any vote for the
orange color is a vote th@bndemnsConstantato underdevelopment, to lack of funds, to
a government that hates and is hostile to Constan{@’, 22.11.2008).

The receiver shall semantically analyze the phafsthe announcer to determine the
truth related conditions. J. Moeschler and A. Rébobserves that any message
decodification is equivalent to the seek of thdahtrrelated value: Determining the truth
related conditions of a declarative phrase...is gn# part of the process related to its
interpretatiorf (Moeschler and Reboul, 1999: 108).

The announcement;We propose to promdteopens an illusionary dimension of
prospective actions, as long as they have not héfiled yet, but they are projected in the
imaginary of the political issuer.

The local journalistic discourse makes referenodadts situated in the past or future:

(3) “Within the same context,remind you that, after the analysis made along with the
councilors, we have passed to materialization ofsebold actions”(C.L., 23.10.1996);

(4) “I hopewe shall have a much better presidegf@.L., 21.05.2007).

The illocutionary marks performed by means of veshsh adicendi in example (3)
and by means of behavior related verbs in exanlework on a time scale that does not
coincide to the scale of the speaking moment. énfifst announcement, the verbal focus
refers to past actions, and in the second one, aatibns are placed in an undetermined
future. In addition, the speaker in example (4)sdnet refer to his own person, but to a
collective of third parties, to whom he assignsdperopriate duties for their statute (MPs),
but of which he is not responsible himself.
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A promising formulation shall be impaired if thdffilment of the thing proposed by the
issuer is not the one he wanted. If the promisiadypdoes not believe that the interlocutor
wishes the fulfillment of the promise, we may aldentify the defective character of the
verbal action. For the promise not to be impaidkedR. Searle asserts that the promise must
be sent in the real sense of the word, as a proamsknot as a threat or warning.

The English philosopher thinks that the promiseeigainly related to a challenging case
or circumstance. The real situation obstructs #weiver's wish that the related promise
come true. It equally depends upon the issuer,esittee one that promises has the
consciousness of the wish or ne¢8¢arle 100).

The two perspectives pertaining to the issuer amtiver must be balanced for the
promise to be real, in no way shall it be falselefective. If the announcement “| promise”
is made without the intent to put it in practideen the speech act shall be a false one.

J. R. Searle makes researches over the sinceritijeopeech acts in all speech acts
based upon the idea of promise. By the assertidheopromise, the speaker is obliged to
fulfill the speech act, which is an essential ctindifor the success of the announcement.
In case on insincere announcements, we cannotheatt as promises, since the speaker
does not have the intentions that correspond taraanipe. Thus, in such cases, we
encounter a false act of speech.

If the receiver of the message has reasons to sapihat the announcement is a real
one, the speaker’s discourse is considered asrsintle perspectives change according to
the persuasion power of the political message. fftetoric of political discourse, its
influence and seduction may impose the sincerihditmns.

The promise implies the assumption of certain aians from the speaker. The
illocutionary announcements under the form of paminay also have other forms, of the
type: “l want to do this”, without being mandatory for the issuer to useillbeutionary
mark*l promise”.

According to D. Vernant, the untruth is based oa fhct that it is not visible in
interaction, it is masked and it may authorizenadnipulations (74-76).

It may come in different interactive forms, fluctumy from the most treacherous
insinuation to the greatest lie.

When the issuer’'s scope is to narrate unreal fdwsoften uses the partial or total
omission of the information. Concealing the infotiba leads to the significance of the
event’s non — genuineness. Most of the times, Hsmer's scope is not to directly
manipulate the public’s behavior, but to inoculat@megative attitude to the receiver, for
example, regarding a political character. The oimssf positive facts and publication of
negative actions may represent a means to mangpthlatreader, even if the assertions of
the journalist or politician are not real.

The untruth is an interactional strategy to mardplthe interlocutor's behavior. D.
Vernant recalls all forms of untruth used in theajrmilitary confrontations: propaganda,
disinformation, psychological action, delusion larsiveness.

Such forms of untruth shall be identified in thetien local media:
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A. Propaganda or illusiveness

(5) ,At the Ministry of Finance, efforthat | have never seeare made, even if some of the
people think that they are working slowly{C.L., 22.05.2006).

The time adverb of aspect “never” emphasizes thke \te see” and anchors the action
in the political imaginary. The two parts of speentpress the temporal reference and are
selectively combined with the past in order to emithe political discourse the significance
desired by the issuer.

B. Disinformation

(6) “Even if our colleagues from the opposition placeé flags on the account of the failure
related to current government, this is the besnBRian report coming from EU(C.L.,
22.05.2006).

The adjective good at superlative relative degree accompanies thenrfeeport” and
transforms the political discourse in utopia. Téguer does not bring arguments that would
prove the genuineness of his assertion. The reigdewited to create it, although the
opposition marked by means of the red flags thekmesses on the governing map.

(7) “Lamentable, hypocrites, incompetents. These ageathpreciations of PD-L Prime Vice —
President, Theodor Stolojan, to the address otthreent governance (C.L., 6.10.2009).

The adjectives llamentable, hypocrites, incompeténtse negative epithets launched
over the governmental team, without any technigalence from the issuer.

C. Psychological action

(8) “The liberal tried to place the three red flags thBurope showed to us in the field of
agriculture and the one in the finance field on @oat of the “heavy inheritance”,
asserting that the negotiations carried in 2004thg former governance would be the
reason of problems encountered by the Romaniare Stathe two fields” (C.L.,
22.05.2006).

Starting from the assertions of B. Russell, Denernént reinterprets the truth and
untruth related theory:A' good truth related theory must recognize the refievertheless,
by means of a good theory of assertjome must recognize the untrutf¥ernant, 1997:
71).

4 According to DSL, s.vassertiveassertive sentenceentence that bears the truth related value, and
it becomes, by relating it to a factual state, tarefalse; it is opposed to interrogative and
exclamatory sentences that do not have a truttectlalue
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From this perspective, here are a few exampleseofacal media:

(9) .| strictly refer to the habit of those that use to see other pé&opiley mistakes and not
their own gross mistake§l., 27.07.2006).

The assertion is related to the discourse level iarigl not erroneous and true. The
sincere intention of the journalist is completedhvthe truth of his discourse. According to
the hereinabove mentioned theories, it is aboufitsepossible case, in which we confirm
the necessity of assertion’s significance, combingt the journalist’s sincere intention
reflected in the genuineness of his discourse.

(10) “Have you noticed how much milk is being drunk attfa@agement of the country and
of the main secret services? Do you expect alhefmtto be wet behind their ears{T.,
27.07.2006).

Thejournalist insinuates the childlike character @& firesident and secret services. The
conjunction in Romaniantd” from the structure of the presumptive subjunciivieoduces
a nonassertive subordinate clause. The discouesrtu have a truth related value and it is
classified, according to the asserted theory, éntlfird possible case of genuineness — non-
genuineness of the assertion (if the speaker isinoere and his sayings are not real, the
speaker lies to his counterpart and betrays Hifitje untruth is an interactional strategy of
which the purpose is to manipulate the other’'s vérd (Vernant 71).

D. Vernant draws the conclusion that using theuthfrwe tend to distinguish the truth
related conditions and success related conditisnwedl as to effectively combine them.
The untruth becomes a defective case of assefiorihis regard, the Belgian researcher
invokes the quality related moral pertaining toFH Grice:*Do not assert what you think it
might be false!”.

The journalist strategically chooSeilavastru 280) a rhetoric question (to which no
answer is expected), question by means of whictadteally states his conviction or
opinion. It is the case of example (7) hereinabmeationed.

Other times, the untruth is rendered in an asseftivm, eventually stylistically colored:

(112) “It is clear that, being superior in level and ledise log got involved in the scandal of
secret services(T., 27.07.2006).

The assertive sentence inserted by conjunctibat*becomes true from the perspective
of the journalist. He inserts the insinuation (bgans of the metaphor “log”) that the secret
services would be suspect of complicity in the aafs®. Hayssam escape. The assertion is
classified, according to Vernant's theory, in teead possible case of genuineness — non

® According to ConstantinaBivistru: “Any statement may be true or false and the listersact out
of this dichotomic perspective, dangerous enoughmfthe point of view of discourse efficiency.
Nevertheless, the interrogation is out of this dyalivhich allows a certain margin to the speaker,
a certain maneuvering space in relation to hiselisr. At least the latter cannot reject the former
in a direct manner for the simple reason that theaker did not make any assertion.”
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— genuineness: if the sayings of the speaker ae®@ from his perspective, but if the
things he says are not real, then the speaker amgvrin consequence, the journalist's
assertion is fallacious. The discourse relatedtesiya emphasizes the insinuation. The
communicator’s stake is to establish images thatence or set the perspectives and that
serve to the political orientation of the publicati

According to the performing hypothesis, any stateinfgas a surface structure and a
depth one, and the latter equals to the meanirtheophrase. In the following article, we
shall notice announcements in which the journalisttention is to balance them, although
the statements have different meanings:

(12) “Romania could say “farewell” to the companies thand workers abroad.”(T.,
6.11.2007);

(13) “The Romanian State declared war to fake companias itiermediate the work
abroad' (T., 6.11.2007);

(14) “...the Minister of labor, Paul Bcuraru, stated that he shall analyze along with the
representatives of the Ministry of Home Affairs administrative Reform regarding the
possibility of abolishing the recruitment networis charge of works abroad (T.,
6.11.2007).

The announcements (12) and (14) have the same deptbtures: the dubitative
announcements “could sdgrewell’ and “shall analyze the possibility of abolishingio
not have the capacity to convey the certainty eelato abolishment of the related
companies. If in the announcement (14) we identifi official source (genuine
announcement), the Minister PauicBraru, in announcement (13) the sources are mgissin
We do not know who asserts or the technical eviderarording to which we assert that
“the Romanian State declared war to fake companies”.

Announcement (14) has the same surface structuaerasuncements (12) and (13), but
here we notice another depth structure: the meamiirige phrase is different. We have a
certainty, by means of the indicatildeclared”, regarding the fact that the Romanian State
already acted against the companies. The hypottiegisannouncements (12) and (14) have
the same meaning from the phrase point of view beyroved to be false, because the
phrases actually convey suppositions and not trultiee subject is different, since
“Romania” from the first announcement is not only represgérig “Paul Pacuraru and
the representatives of the Ministry”.

However, even in the case of the last announcefidi; the certainty induced by the
verb “stated” is considerably diminished by means of two markthva very powerful
pragmatic impact: the use of future (unreal actompossible one) in the second sentence,
subordinate, and then the use of direct object ntpassibility” . The possibility never has
the same meaning with the unreal “certain achievé'me

Thus, we reach an inacceptable conclusion calledfgpmadox”: different phrases that
obviously do not have the same meaning are supposkd equivalent from the meaning
point of view, therefore from the standpoint of ttenditions that render their genuineness
or falsity (Moeschler and Reboul, 1999: 99-101,,111112).
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In conclusions, the announcements (12) and (13¥sept authentic assertions, but they
are not true; they are false announcements. Thagbst’'s intent is to mislead his reader
by means of a perlocutionary act, when he chodmeannouncement (12) to be the title of
the article.

The manipulation is classified in the famous stadda

“The speaker of an untrue phrase intends to migleadnterlocutor, in the sense that he has
the intent to make him believe that he (the spéamarently believes in his assertior(s”
Reboul; Moeschler, 2001: 29-30).

The French researcher Jacques Gerstlé considegdeitteoneering as a game structure
“characterized by conflict, by cooperation or mixedlations” (75). In addition, the
researcher asserts that he politicians that catelate strategies that mobilize the electors
and that position their actions towards success.

For the advertising political discourse to be affit, it uses offers stating benefits
oriented towards the elector's personal interestsiple and fast strategy used by the
journalists is the suggestion inferred from thke tih that there is a simple and fast way for
the public to get what it wants. For the discoursée efficient, the journalist includes in
his title the successful approach of the party:

(15) “Current governors, at the hour gfositive.....balance sheets. We shall have heahe
wintertime. Next year, there will be fdoC.L., 14.11.1996);

(16) “Adrian Nastase proposes grand projectregarding small and medium enterpris€g.,
15.01.1998);

(17) “The Popular Action promisethe profit taxation by 14% and dividend taxation by
1596’ (C.L., 9.11.2004);

(18)“PUNR — The Party of NationdDignity” (C.L., 27.10.1996).

Here are a few points of attraction by means ofctwhhe advertising political discourse
influences the electioneering by promising and tiéipe actions, clichésspecific to baffle
gab, which occur in all political discourses: ecanm growth, doubling the salaries, the
society’s training, decentralization and depoliiiza of the educational system, educational
transformation, corruption eradication, fleet sgka scholarships for young students,
educational reform, potential exploitation:

(19) “The government sees aconomic growthby 5% for 2005(C.L., 6.11.2004);

® We observe the echoes of the baffle gab, thedatify of the discourse by the substantivizatizn
the missing data: “growth”, “doubling”, “training”,“decentralization”, “depolitization”,
“transformation”, “reconstruction”, “salvage”, “elgtation”.
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(20) “YES alliance promisethe doubling of salaries in the educational systeas well as
scholarshipsfor young studentqC.L., 2.11.2004);

(21) “...The political offer of YES alliance in the educa#b field is based on six major
objectives:equal and increased access to education, high ediocal quality and the
society’s training based upon knowledge, decentriian and depolitization of the
educational system, education transformation in aadic source for Romanian
modernization, reconstruction of the educational illings in the rural areas” (C.L.,
2.11.2004);

(22) “lon Coja — Senate candidate, a fightéor truth and social justice, for corruption
eradicatior (C.L., 27.10.1996);

(23) “Gheoghe Georgescu — candidate to Chamber of Deputa fighter forauthentic
reform and salvage of the national fleetC.L., 27.10.1996);

(24) “I shall supportthe case of the unemployed, young people and rdtiref mothers
having many children” (C.L., 27.10.1996);

(25) “ The exploitation of touristic potentialpf the localities within the county — this is a
priority for PSD — Social Democratic PaftyT., 11.10.2008).

The format depicted by the political advertisingniedia presents the ways in which the
politicians try to persuade the public by meandifierent discourse strategies. We observe
in the selected media texts that the journalistecalrse rebuilds a political language
aiming to eulogize the facts of the favored palyconsequence, we identify a simple and
seducing rhetorical discourse similar to the adsiag slogans.

When it comes to negative advertising, we noticah@ selected texts references to
certain defaults pertaining to the opposing candidé/e identify many articles where the
issuer’s attack technique makes use of items dfalepsychological, physical violence as
well as violence in the commercial analysis. We epbs that the electioneering is
extremely aggressive.

1. Verbal violence

The journalist and the politician use different alfgtives by means of which they insult
their political opponents:

(26)  “Some guttersnipes who considered themselves above the party’s fdrums
(T., 24.10.2008);
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(27) “The President of Constanta PDL County Organizatitso emphasized that, according
to the assertions of young PDL supporters, the CJ@resentative, who considered
himself as being apolitical, threatened them ato¥es: “I shall let the superiors know
and then you will see!” (C.L., 13.10.2008).

The threat discourse from the announcenieshall let the superiors know and then
you will see!” opposes the superiority of the political ego, th#CQrepresentative, in
relation to the inferiority of young PDL supporters

2. Psychological violence

The journalist and the politician humiliate, theat and blame the other political
referents from the opposition parties:

(28) “You will find in this register Haotti's weaknesswho has already demonstrated his
incapacity by hisweak activity which is proved during the four years of mandate...I
exchange, Hgotti is looked as the parliamentanwho sleeps with his head on the
table'.... (T., 5.11.2008).

The politician negatively assesses Hasotti's maitiactivity using the adejectives
“weak”, “weak” and the noun “incapacity”, minimizinhis political power. The political
issuer blames his political opponent for absencpatitical inactivity using the expression
“he sleeps with his head on the table”.

(29) “PDL advocates onlknow howto lie andbespattet (T., 7.11.2008).

The political issuer often blames his political oppnts for lying. The communicator’s
attitude appears as a certain opinion by meanshidhwhe insults PDL politicians. The
communicational process is presented as factuat)(aising the etiquette verfinow”,
which means: [they prefer to lie or they want &).liThus, the negative attitude of PDL
politician is classified in the sphere of wishelsthe intent to mislead.

(30) “It's a pity to see that a State’s President, who normally habetdn charge with the
Romanians’ condition, wherever they may be, pamigp in election meetings”.
(T., 7.10.2008).

The verb phrasgt’'s a pity” blames the candidate Traiads€®scu because he does not
care about the Romanians’ condition, but insteadgéts involved in political activities,
transgressing the deontology of his position.
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(31) “Impressed by teargust as their mentor, Traiandescu, in 2004, by the problems of
Constanta inhabitants, PDL representatives of Cortataiiscovered now, just before the
elections, their civic spirit, which has been losv far in the party’s offices”.
(T., 14.10.2008).

The expression “impressed by tears” conveys thenfist's pragmatic irony, who
blames PDL for lack of sensitivity, for lack of @spirit.

PDL candidates are blamed for political incompegensing the expressidthey do not
know what they write”.

(32) “Actually, none of PDL candidates at the Parliam&nbw what they writein the
governing program, being inspired in a percentag®@% by the programs launched by
the political opponents”(T., 14.10.2008).

(33) “PDL Constanta launched candidates from the Unionsus¢ of Culture with great
brilliance, in atheater, kitsch atmosphereFrom the anesthetic decoration represented by
a boat out of which one by one came out, idiffuse light, the 14 democrat — liberal
candidates to the Romanian Parliamerthey wanted to be actoiga a play of which the
playwright was represented by themselves.”(T.... 27.10.2008).

The negative itemé&theater, kitsch atmosphere”, “diffuse light”, “the wanted to be
actors” bring negative connotations to an electioneerimgwhich the candidates are
blamed of political falseness.

(34) “PSD initiated adenigrating, dirtyelectioneering, without any real support, as th&©PS
supporteraused the security — communist methoalsthe 50s in the last century, in order
to intoxicate the electorate”. (C.L., 13.11.2008);

The issuers of Cuget Liber magazine blames PSD a@gmby using adjectives such as
“dirty” and “denigrating” and blames PSD for manig@tion or disinformation, using the
verb “to intoxicate”.

(35) “he preferred to pay a protection fee to PSD anddeern in order to bring the country
in atotal chaos (C.L.,17.11.2008).

3. Violence in economic analysis

The journalist or the politician accuses the paditireferent of illegal facts, infractions,
such as: corruption, theft, robbery, political adyusstc:
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(36) “We want to close thieft sources. The good people should get to work anthtbees
should go behind the bats(C.L., 7.11.2004);

(37) “Among the candidates in conflict with the Justicecare mention the former PD deputy
of Constanta, Stelian Du, currently independent, who was trialed by DNA pcasers,
being charged ofprejudice caused to Constanta County Council, of which he was
President, and the value of the prejudice incurmeds of 3.3 million Euro” (T.,
19.11.2008);

(38) “A law is made for many people. They (i.e..- PN-i B8D) make the law so that it has
many exits and get-offfhem with them at DNA us with you at the governmént
(C.L., 27.10.2008);

(39) “All of us obey the lavor just some of us are allowed to show that ?! Fragnpoint of
view, lonu Barbu stole them. | wouldn’t be surprised if the Town Hall hagep him
money to take off the banners (C.L., 11.11.2008);

(40) “Thus, the leader of PDL County Organization asseras the people, by means of PSD
campaign materials, the peopdee misled since they are brought to attention that they
would vote other uninominal colleges than those tichvithey are assigned in reality”
(C.L., 26.11.2008).

(41) “Constanta PDL County Organization drew the attentrthe beginning of this week
over the party’stheft of identity”, meaning that PSD-PC alliance would have taken over
without any hesitation the message addressed by BDhational and local level”.
(C.L., 12.11.2008).

4. Threat by means of physical violence

(42) “When we wanted to insert the beach related mattefoaél authorities, president
Traian Basescu opposed. If PSD is going to readféogovernancd, shall kick the law
in his headand | shall insert the beach related matter at tbeal authorities”. (T.,
7.11.2008);

The expressionl“shall kick the law in his heatlrenders the aggressive intention of the
political issuer.

(43) “Paloma Petrescu appreciates the event as not bedmgcidental at all, and this is
because, according to her statements,dleetioneering techniquese under aggression,
from the visual, intellectual aggression to the pigal oné. (C.L., 24.11.2008);
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The article “The campaign team oPalomei Petrescu assaulted in CET Square”
describes an effective aggression against PDL:

(44) “According to democrat — liberals, three peopletioé teamwere aggresseth front of
the Square by certain individuals, three or fouronteclared having received indications
for us to be removed, that they were paid for tHS'L., 22.11.2008).

We observe in the analyzed texts that the psyciedbgiolence prevails in the electoral
advertising discourse, followed by an economicahponent of disclosures and threats,
physical violence and verbal violence.

The most important affective states presented imedfaf magazine, during the
electioneering in 2008 are the following: indigoati resentment against those that had a
four-year mandate.

The articles inTelegrafmagazine (October, November 2008) favor PSD aititize,
mock and attack PDL in a negative manner, and ther & articles have been written from
a neutral perspective.

In Telegrafmagazine, we encounter thest-sellereffect, in the sense that the leaders of
the main political parties (PSD) benefit from afprential treatment in promoting the
party’s program. Research D. Rotefrrumyani describes the contrary effects of the
related procedure:

“...this effect acts by choice in the interpretationtioé polls, and top candidates in the
electoral chase (survey regarding the vote interg)oare more frequently quoted by the
journalists, while the peripheral candidates are giaalized, if not effectively ignored”
(Rovena-Frumgani, 2004: 132).

Regarding us, following the analysis of the frequenf electoral items in the two
months of the electioneering in Telegraf magazive notice that “PSD” has 240 issues in
articles, “PDL” has 90 issues, the alliance “PNG*Qias 21 issues, “PRM” 40 issues,
“PNL” 40 issues, “PN'CD” has 11 issues, “PC” has 3 issues, “PSD+ PC"Hasssues,
PPPS has 10 issues, “UDMR” has 21 issues. Thegreseration in the analyzed corpus
(T., October —November ,2008) configures a negafigespective, in which there is a
malefactor (PDL) and a victim (PSD):

“...as the narrated fact is always depicted as a neggirocess: there is always a malefactor
and victim, and the presentation of the facts iBnee as a universe of evil's experience”
(Rosca, 2007: p. 34).

In our case, the malefactor is represented by Pl the liberal and PD governance,
and the victim embodies the following categoribe: ¢lectorate, Constanta City, PSD.

To make a comparison, we shall analyze the med&codise regarding the
electioneering of 2008 in Cuget Liber magazine tfer months October and November.
The 99 articles selected in the period 7 Octob&mecember 2008 refer to launch of PDL
candidates to the parliamentary elections, as agethe attack discourse against PSD, as we
have emphasized in the hereinabove mentioned erkampgarding the types of violence.
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The perspective ofCuget Liber magazine supports PDL policy and conveys the
repulsion and distrust towards PSD and PNL campaldne journalists who write for
Cuget Liberexamine, observe, compare PDL facts and words iassdcto the correct
image, and those pertaining to PSD are associatélet manipulating, incorrect image,
with the evil universe.

We also notice thbest-sellereffect in Cuget Libermagazine, according to which the
leaders of the main political parties (PDL and PKEepefit from a preferential treatment in
promoting the political governance program. Thieaf may be observed in articles such
as:

(45) “The liberal Ghe. Dragomir promotes his legislatprgorities in the rural environment”
(C.L., 4.11.2008);

(46) “PDL asks BEJ, by means of an electoral complaim, interdiction of electoral
advertising” C.L., 12.11.2008);

(47) “Mircea Banig asserts that the country needs a decentralizadiwsh not monopole and
power abuses(C.L., 18.11.2008).

Applying the best — seller effect (October — NovemB008), we observe that PDL
leads: “PDL” has 197 issues in the articles of Gudleer magazine, “PSD” has 98 issues,
“PNL” has 63 issues, “PNG-CD” has 33 issues, “P@s 13 issues, “PRM” has 23 issues,
“UDMR” has 8 issues, “PPPS” has 9 issues, “PNTCBS 4 issues.

We notice from the hereinabove mentioned examgias the political perspective is
one: PDL pro candidates. The narrative schemeeistified with the fairy tale: the subject
(PDL candidate) propelled by the recipient (PDLjms an objective (wining the
parliamentary elections on 30 November 2008) fer libnefit of the recipient (electorate,
as well as PDL candidate or PDL). The hero (candjdia helped by the media and he is
impeded by the opposing party (political opponehgt is his counter-candidates or the
opposition media. The discourse is built so thgdves the impression that PDL intends to
help the electorate. The following is intended: theculation of the idea that PDL
governance for Constanta had a positive impact.

Conclusions:

The political language becomes power and it infiesn by means of the symbolic
propaganda, especially during the elections. Type f influence, in which the action is
advantageous for the issuer, not for the one teatsbthe related effect, is projected in
media texts in an apparently performing discourse a fictive political discourse.

The political discourse encounters cases in whiwh issuers and the receivers (the
journalist or the politician) cooperate and distitvé reality. In consequence, the political
discourse is projected, in the cases that we seleat a falsehood context. Starting from
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the theories of researchers J. L. Austin and JSdarle regarding the acts of speech that
they consider true of false, we identify both th@ortance of the verb in determining the
truth-value as well as the context that accompahiesliscourse action.

The pragmatic lecture of the political actions dims the verbal opinion acts of
journalists and politicians, which propose a blagnstenario of the political opponents.
The deviations from significance, the suppositidhat lack arguments, the excessive
metaphors, the stereotypes and reality dramatizatanfigure a false political scenario.
The political discourse is an ironic exercise, dagat of concrete data, theatrical and
nevertheless, influential sometimes. Such chariatites represent a discursive failure in the
examples that we selected. The ironic perspectiverl the truth.

On one side, the discursive performance may beifitlle act of speech is made under
political pressure. On the other side, the actpekesh may be efficient as long as the media
institutionalizes or pretends the legitimacy or theh of discourses pertaining to referent
politicians. Unfortunately, most of the times, ttwndition of truth does not matter. What
really matters is the powerfully marked form of ttiecourse, effectively and stylistically
marked.

We observe that the theories of researchers J.uistily O. Ducrot and D. Vernant,
which sustain that the untruth corresponds to éopationary act and that the discourse’s
objective is not to represent the reality, and fde that valid arguments do not always
carry weight, are confirmed in the local Romaniaredm. The untruth becomes
perlocutionary or authoritative when it is well rked. By means of untruth, the
manipulation becomes a performing act in the maitdiscourse, which resorts to different
influential strategies: misinformation, psycholagiaction, delusion.

In their political advertising discourse, the issuadopt discursive strategies to attract
the public, if the politicians cooperate or if thene in conflictual relations: representational
strategy, which has a figurative reality or strgteffect (simulated or not), where the issuer
resorts to myths, figures of speech, and symbols.nétice a commercial act of speech,
with marketing strategies, which tends to appayestlve the public’s problems.

The political advertising discourse becomes terthathg elections, the advertising is
negative and the official languages transformsytoient, assaulting language. The articles
that we selected contain many examples of verbsychwlogical and even physical
aggression of the political and journalistic diseau The political actions are formed and
deformed in a conflictual approach. We observe tiratpsychological violence prevails in
the electoral advertising discourse, and it is efa@fowed by statement of physical
violence.
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